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Centenary launches debit card program
Hackettstown stores expected to benefit

Wednesday, March 12,2008

BY JULIE O'CONNOR
Star-Ledger Staff

With the goal of attracting Centenary College students to Hack ettstown businesses, school and town
officials yesterday announced the launch of a debit card program already in use by hundreds of schools
across the country.

At Centenary, the Blackboard OneCard has served as a student identification card for a little over a year,
and it's known as a "Cyclone Card," after the college's mascot.

Students already use it as a library card, dormitory key, or to pay for laundry and dining services -- but its
newest feature, announced at a local pizza parlor yesterday, is as an off-campus debit card.

The college's technicians will set up the card-swipe feature in Hack ettstown businesses free of charge,
said Scott Hughes, its director of information technology.

Hackettstown and college officials have been working on the debit card program for six to eight months. So
far, it's been set up at two pilot businesses, Mama's Res taurant & Cafe Baci on Mountain Avenue and
Brian's Market on Main Street, and Hughes said "we haven't had any hiccups."

Town officials are seeking to involve as many of the 430 local businesses as possible. David Rucki, head of
the town's Business Improvement District, also called the BID, said he hopes about 70 percent of Main
Street stores wiIJ eventually participate.

While most of the start-up costs for the businesses will be covered by the BID, merchants pay about $50­
$100 to join the program, Rucki said.

"It gets the students to our local stores as opposed to going to a Wal-Mart or Panera," he said. And the
benefit to students, he says, is convenience -- since they can walk downtown, saving on gas, and be
offered some discounts.

Centenary represents "over 100 million dollars a year in economic impact" in New Jersey, and college
President Kenneth Hoyt said he hopes students will spend more of that money locally.

Centenary senior Michael Barcellona, who was present at yesterday's press conference, said he thinks
students are most likely to use the card at local eateries.

"The only competition the food places have is against the cafeteria on campus," he said. "They'll probably
want to eat out rather than eat on campus."

Blackboard's 10 cards are used by 450 schools in the United States and Canada, said Jeff Staples, senior
director for marketing and business development at Blackboard. In New Jersey, Montclair State, The
College of New Jersey, Rutgers University and Seton Hall use the card, officials said.
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